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Baby Boomers

Current Age: 79-61

Percentage of the Venire: 15-20%

Story Preference: Linear, detailed, authority-based

Evidence Processing: Sequential, thorough, credential-focused

Credibility Markers: Professional appearance, formal language,
institutional respect

Generation X

Current Age: 60-45

Percentage of the Venire: 25-30%

Story Preference: Skeptical, efficient, practical

Evidence Processing: Question everything, seek contradictions

Credibility Markers: Competence over credentials, acknowledge
weaknesses




Millennials

Current Age: 44-29

Percentage of the Venire: 35-40%

Story Preference: Personal, values-driven, collaborative

Evidence Processing: Need emotional context, social impact

Credibility Markers: Authenticity, transparency, inclusion

Generation Z

Current Age: 28-18

Percentage of the Venire: 10-15%

Story Preference: Visual-first, fast-paced, authentic

Evidence Processing: 8-second attention spans, need visual proof

Credibility Markers: Immediate authenticity, diverse representation
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First appeared as part of the conference materials for the
2025 The Car Crash Seminar session
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